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QUESTIONNAIRE ON NATION-BRAND PROTECTION
IN MEMBER STATES (DOCUMENT SCT/43/7)

Definition of nation brand, policy rationale and content
Recognition, ownership and administration
Use of respondent’s nation brand

Protection of the respondent’s nation brand at the national level

Protection of the respondent’s nation brand abroad

Use of Article 6ter of the Paris Convention to protect the respondent’s nation
brand

Monitoring and enforcement of respondent’s nation brand

Protection of other countries’ nations brands
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|. DEFINITION OF NATION BRAND, POLICY
RATIONALE AND CONTENT
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QUESTION 1 - IN THE RESPONDENT’S VIEW, A NATION BRAND CAN BE
DESCRIBED AS:

(More than one answer is possible)

80%
70%
60%
50%
40%
30%
20%
10%

0%

69%

15%

23%

A sign which serves as a visual

element of any policy or strategy

intended to promote national
identity and/or the country’s
image

Not applicable

Other (please specify)
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QUESTION 2 - HAS THE RESPONDENT’'S COUNTRY TAKEN A DECISION TO CREATE
AND USE A SIGN THAT CAN BE DESCRIBED AS A NATION BRAND?

No, 26%

A puﬂn_m.

Not applicable, E'}L";

Not yet, but there are -~
plans to do so, 9%

79%
WIPO

WORLD
INTELLECTUAL PROPERTY
ORGANIZATION
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QUESTION 3 - WHAT IS THE POLICY RATIONALE BEHIND THE DEVELOPMENT OF THE
NATION BRAND REFERRED TO IN QUESTION 27?7

(More than one answer is possible)

To increase the country’s visibility | o35
To promote the country’s culture, traditions, values or
. : I, 019%
positive aspects domestically and abroad
To promote tourism [ o1
To promote domestic goods and/or services |G 2

Toincrease exports [ 75%

To attract investments 713%
To enhance foreign relationships 61%
To increase competitiveness 57%
WIPO
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Il. RECOGNITION, OWNERSHIP AND
ADMINISTRATION
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QUESTION 6 — IS THE NATION BRAND OFFICIALLY RECOGNIZED BY A DEDICATED
INSTRUMENT IN THE RESPONDENT’S JURISDICTION (FOR EXAMPLE, A LAW,
REGULATION, STATUTE OR ACT OF RECOGNITION)?

Not
applicable,
18%

Yes, 39% No, 43%

WIPO

WORLD
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QUESTION 8 — IN THE RESPONDENT'S JURISDICTION, DOES THE NATION BRAND
HAVE AN OWNER?

A public
authority/entiy,

67%
Not applicable,

14%
Yes, 82%
No, 5%
A semi-public
authority/entity , 17%
Other, 11%

D Nt applicable, 3%
Not applicable, 3%
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QUESTION 9 — IN THE RESPONDENT’S JURISDICTION, THE NATION BRAND IS
MANAGED BY:

(More than one answer is possible)

80%
70%
60%
50%
40%
30%
20%
10%

0%

68%

23%

2%

2%

11%

A public
authority/entity

A semi-public
authority/entity

A private entity

Other

I

Not applicable

WIPO
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lll. USE OF RESPONDENT’S NATION BRAND
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QUESTION 10 - IS THE USE OF THE NATION BRAND SUBJECT TO COMPLIANCE WITH
SPECIFIC LAWS OR RULES IN THE RESPONDENT’S JURISDICTION?

Not
applicable,
18%

Yes, 48%

No, 34%
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QUESTION 12 - HOW IS THE USE OF THE NATION BRAND AUTHORIZED?
(More than one answer is possible)

45%
40%
35%
30%
25%
20%
15%
10%

5%

0%

41%

41%

20%

18%

Prior authorization by a
competent national
authority

License agreement

Not applicable

Other

WIPO
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IV. PROTECTION OF THE RESPONDENT’S
NATION BRAND AT THE NATIONAL LEVEL
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QUESTION 14 - IS THE NATION BRAND PROTECTED IN THE RESPONDENT’S
COUNTRY?

(More than one answer is
possible)

Trademark,
77%

No, 9%

Not applicable, 11% Yes, 80% Other means,

37%

Collective mark,
17%

Certification mark, 14%

Geographical indication, 9%
Tailored domestic law, 9%
WIPO

WORLD
INTELLECTUAL PROPERTY
ORGANIZATION



QUESTION 17 - HAS THE PROTECTION OF THE RESPONDENT’S NATION BERAND BEEN
CHALLENGED IN THE RESPONDENT’S JURISDICTION?

1 Bl Yes, 11%

Not

applicable,
23%
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V. PROTECTION OF THE RESPONDENT’S
NATION BRAND ABROAD
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QUESTION 18 — IS THE RESPONDENT’S NATION BRAND PROTECTED BY

COUNTRIES/REGIONS OTHER THAN ITS OWN (HEREINAFTER REFERRED TO AS

“PROTECTED ABROAD”)?

No, 41%

Not applicable,
16%

Yes, 43%

(More than one answer is
possible)

Trademark,
74%

Communication under
Article 6ter of the Paris
Convention,

37%

Other means, 11%

Collective mark, 11%

WIPO
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QUESTION 21 - HAS THE PROTECTION OF THE RESPONDENT’S NATION BRAND BEEN
CHALLENGED ABROAD?

Yes, 26%
No, 53%

Not

applicable,
21%

WIPO
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QUESTION 22 - IF THE RESPONDENT'S NATION BRAND IS PROTECTED ABROAD, HAS
THE RESPONDENT EXPERIENCED WHAT IT CONSIDERS AS AN INFRINGING USE OR
UNAUTHORIZED USE OF ITS NATION BRAND ABROAD?

No, 63%

Yes, 21%

Not applicable,
16%

WIPO

WORLD
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VI. USE OF ARTICLE 6TER OF THE PARIS
CONVENTION TO PROTECT THE
RESPONDENT’S NATION BRAND
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QUESTION 23 - HAS THE RESPONDENT’S NATION BRAND OR ELEMENTS OF THE
RESPONDENT’S NATION BRAND BEEN THE SUBJECT OF A COMMUNICATION UNDER

ARTICLE 6TER OF THE PARIS CONVENTION?

No, 64%

Yes, 20%

Not applicable,
16%

(More than one answer is
possible)

Other State emblem,
56%

Official sign or hallmark
indicating control and warranty,
33%

Flag,
22%

WIPO

WORLD
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QUESTION 24 - IF THE RESPONDENT'S NATION BRAND HAS BEEN COMMUNICATED
UNDER ARTICLE 6TER OF THE PARIS CONVENTION, WAS SUCH COMMUNICATION
OBJECTED AS PER ARTICLE 6TER(4) OF THE PARIS CONVENTION?

No, 33% Sign not appropriate
subject matter for a

communication under
Article 6ter of the Paris
Convention,

Yes, 44% 75%
Not
applicable,
22% Other, 25%
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Vil. MONITORING AND
ENFORCEMENT OF RESPONDENT’S
NATION BRAND
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QUESTION 26 — IS THE USE OF THE RESPONDENT’S NATION BRAND MONITORED IN
THE RESPONDENT’'S JURISDICTION?

MNot applicable,
Abroad, 32% 30%

Yes, 48% No, 23%

WIPO
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QUESTION 28 - IS THE RESPONDENT’S NATION BRAND ENFORCED IN THE
RESPONDENT’S JURISDICTION?

Not applicable,
32%

Abroad, 32%

Yes, 48% No, 20%
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Vill. PROTECTION OF OTHER COUNTRIES’
NATIONS BRANDS
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QUESTION 30 - ARE OTHER COUNTRIES’ NATION BRANDS PROTECTED IN THE
RESPONDENT’S JURISDICTION?

(More than one answer is

possible)
Trademark,
87%
No, 15%
Article 6ter of the
Paris Convention,
63%
Yes, 58%
Not Collective mark,
applicable, 42%
26%

Geographical indication,
37%

_ Other means, 8%

Tailored domestic law, 3%

Bilateral agreement,
3%
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IX. SCOPE OF PROTECTION
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QUESTION 32 - IN THE RESPONDENT’S JURISDICTION, CAN THE INTELLECTUAL

PROPERTY OFFICE REJECT A TRADEMARK APPLICATION BECAUSE OF A
PREEXISTENT NATION BRAND?

(More than one answer is possible)

On the basis of an opposition,

82%
No, 9%
Ex officio, on the basis of
Article 6ter of the
Yes, 69% Paris C;;::ntion,
Not applicable,
22%

Ex officio, based on any other
ground of law,
69%

On the basis of
observations, 27%

On the basis of another
ground, 11% p
D
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QUESTION 33 - IF APROTECTED NATION BRAND IN THE RESPONDENT’S
JURISDICTION CONTAINS THE COUNTRY NAME, TOGETHER WITH OTHER ELEMENTS,
DOES THE PROTECTION EXTEND TO:

70% - 63%
60% -
50% -
40% -
30% -
20% 17%
20% -
10% - 0%
0%
The country name alone The country name and  The other elements, Not applicable
the other elements, excluding the country
assessed as awhole name

WIPO
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