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 AUTONUM  
The Republic of Moldova is a country located in Southeastern Europe.  It borders Romania to the west and Ukraine to the east.
 On August 27, 1991, during the process of disintegration of the Union of Soviet Socialist Republics (USSR:  Soviet Union) into national states, the Republic of Moldova declared its independence, becoming a Member State to the United Nations.

 AUTONUM  
Like other former socialist republics, upon declaration of independence, the Republic of Moldova was launched in transition to a market economy, and the most difficult in this respect was that until then no private property existed in Moldova.  In particular, in the field of intellectual property (IP):
· There was no legal framework; 

· There was no authority vested with responsibility for IP;  

· There were no specialists in IP;  and
· There was no IP culture. 
 AUTONUM  

The creation of an intellectual property protection system in the Republic of Moldova started with the appointment of specialized institutions:
· State Agency on Copyright of the Republic of Moldova (ADA) (1991);  and
· State Agency on the Protection of Industrial Property of the Republic of Moldova (AGEPI) (1992).
(Subsequently, ADA and AGEPI merged through the Code on Science and Innovation and the Government Decision No. 1016 of September 13, 2004 into State Agency on Intellectual Property. The merged entity retained the name AGEPI.) 
 AUTONUM  
This was followed by the creation of a regulatory framework, namely:
· the adoption of the first special IP laws (Provisional Regulation on the Protection of Industrial Property (1993));  and
· the accession to the Convention Establishing the World Intellectual Property Organization (WIPO), the Paris Convention for the Protection of Industrial Property, and the World Convention on Copyright (1993).
 AUTONUM  
Currently, the Republic of Moldova is party to over 25 international treaties on intellectual property, including bilateral and plurilateral treaties on enforcement of IP rights.

 AUTONUM  
IP rights are currently enforced in the Republic of Moldova through the following legal regulatory framework:
Civil and Administrative Procedures and Judicial Remedies
· Special laws in the field of IP; 
· Civil Code of the Republic of Moldova No. 1107-XV of June 6, 2002, Book I - General Provisions (Article 8 (2) e), 21 (2) b), Book II - Real Rights (Art. 301 , 470 (2) f)), Book III - Obligations (Art. 925 (1) d), Art.1171-1178 Franchising, Book V - Private International Law Art.1607);
· Code of Civil Procedure of the Republic of Moldova No. 225-XV of May 30, 2003, 33 (3-1), 85 (1)) Second position, j), 127-1, 127-2, 127-3, 460 (1) j) (2);
· Contravention Code of the Republic of Moldova No. 218-XVI of October 24, 2008, Article 96-103, 283, 400 containing provisions on monetary fines for the infringement of intellectual property rights;  and
· Broadcasting Code of the Republic of Moldova No.260-XVI of July 27, 2006, Article 18, 20 (1) b) containing provisions on enforcement of copyrights and related rights.

Requirements related to Border Measures (suspension, ex officio action, remedies)
· Customs Code, Chapter XII

· Article 302¹, 303:  In case of potential infringement of IPRs, right holders can apply for assistance from the customs authorities;
· Article 302:  Ex officio action by customs authorities.

Criminal Procedures, Penalties
· The Criminal Code contains penalties for the infringement of intellectual property rights:  imprisonment and monetary fines.
 AUTONUM  
Simultaneously, given the intensity of intellectual property promotion by AGEPI, measures were activated to be undertaken by both right holders and authorities with a view to enforcement of IP rights, including measures taken at the border.  For example, the Customs Service report for 2011 outlines clearly an increase in cases of detention of counterfeit goods at the border.
	Year
	2010
	2011

	Total applications registered
	179
	438

	Registered cases

(units)
	12

(39,145 units)
	29

(110,692 units)


 AUTONUM  
According to data of the Ministry of Internal Affairs (MIA), in 2011, MIA employees received and examined 60 complaints from right holders or their representatives.  As a result, goods worth a total sum of 100,000 MDL (6,500 Euros) were detected and seized.

 AUTONUM  
Nevertheless, both Customs Service and law enforcement bodies consider the involvement of right holders as very passive.  Right holders often fail to respond, or leave unanswered complaints received from the aforementioned bodies.  The basic reason for such behavior of holders is probably the insignificant size of the market.

 AUTONUM  
Counterfeiting is a sensitive issue for everyone.  As to the Republic of Moldova, most of the counterfeit products originate from outside the country, increasing even further the importance of countering the actions that put the counterfeit products into circulation.  In addition to the damages that they cause to the health and safety of the population, counterfeit products are an impediment to economic growth at both micro and macro levels.  At the micro level, national companies acting lawfully to promote their own brands, lose against counterfeit products which are offered at comparable prices, but which bear brands recognized internationally.  At the macro level, the state loses taxes it might receive if local companies would develop, or if the trade would be transparent and would be made by right holders directly or with their consent.

 AUTONUM  
Recognizing this, in 2012, AGEPI, together with its partners in the public and private institutions, launched a Public Awareness Campaign under the slogan “STOP Piracy and Counterfeiting!”, with the following main objectives:

· raising society’s awareness of the need to respect IP rights and to counter the phenomena of counterfeiting and piracy;
· raising consumer culture level by informing and training them on the negative effects of counterfeiting and piracy;
· increasing the level of participation of right holders, representatives of business and entrepreneurship in the protection and defense of IP rights;  and
· reducing the level of counterfeiting and piracy in the domestic market, which will have a positive impact on the presence of foreign right holders and indirectly attract foreign investment.

 AUTONUM  
Before launching the campaign, a study was conducted to assess consumer knowledge of the concepts of counterfeiting and piracy and their attitudes and practices vis-à-vis those concepts.

 AUTONUM  
Results show:
· only 42% and only 25.8% of the 710 surveyed people know what is counterfeiting and piracy, respectively;
· after having been explained the concepts of counterfeiting and piracy, more than half (50.8%) of respondents said that counterfeit products are purchased because the consumer does not know how to distinguish between a genuine and a counterfeit product;  the situation is different as to piracy, where only 27% of respondents said that they had installed for example an unlicensed software in ignorance, more than half copying deliberately for various reasons (30% of respondents who use unlicensed software explained this by the fact that the licenses are too expensive;  21,8% explained resorting to the use of unlicensed software, in light of low risks associated thereto); 
· 59% of respondents who have purchased a counterfeit product did not do anything to claim damages and only 1.1% of respondents who have purchased a counterfeit product approached law enforcement bodies.
 AUTONUM  
There are other data from this study which helped to shape the content and orientation of the campaign STOP Counterfeiting and Piracy! launched on April 26, 2012.

 AUTONUM  
The major conclusion that may be drawn as a result of the study is that, unfortunately, consumers do not know much about counterfeiting and piracy, and are not aware of the dangers posed.

 AUTONUM  
Given these survey results and previous analysis on consumer behavior, and based on the premise that the fight against counterfeiting and piracy should not focus only on forced reduction of the supply but also on stimulation of demand reduction, we arrived at the conclusion that the whole campaign should bear a cognitive and awareness character.

 AUTONUM  
Thus, we defined two major consumer groups:

· those who purchase in ignorance;
· those who purchase deliberately.
 AUTONUM  
For those who purchase in ignorance, we need to provide the necessary information on how to avoid counterfeit products.  We tried to achieve this through the website www.stoppirateria.md, where guidelines or references to guidelines that could help consumers avoid counterfeit products have been placed.

 AUTONUM  
For those who purchase deliberately – the action plan is more complex.  Starting from the idea that purchasing counterfeit or pirated products, if it is a deliberate act, is at level 4 of the Maslow pyramid, we focused on the advertising campaign to impact upon the three previous levels. Campaign messages were focused on ​​sharing negative experiences related to the purchase of counterfeit and pirated products, as well as negative experiences on personal health and safety of the family.
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 AUTONUM  
Also, a very important development to create a framework favorable to the implementation and enforcement of IP rights in the Republic of Moldova was the creation in 2011, of the Information Center of AGEPI, the main objective of which is to ensure the exchange of information between the authorities responsible for the enforcement of IP rights.  In order to achieve the main objective of this Information Center, namely the creation of an appropriate and feasible information system that would provide the monitoring of the size, scope and main characteristics of the phenomenon of counterfeiting and piracy in the Republic of Moldova and of consequences and effects of violations of IP rights on innovation, competitiveness, labor market, healthcare, security, creativity and cultural diversity of the country, in 2012, an inter-ministerial order was signed between the four institutions responsible for the enforcement of intellectual property rights:  Customs Service, Ministry of Internal Affairs, Prosecutor General’s Office, and the State Agency on Intellectual Property.
 AUTONUM  
The main objective of this inter-ministerial order is to create a centralized database to store all relevant information related to IP.

 AUTONUM  
Things are not moving in this respect so far at the speed we would wish for.  The most important impediment is that sometimes it is difficult to persuade other authorities about the importance of the issue and the impact it has on the sustainable development of the country.  However, we would like to mention that we have already reached certain understandings and have agreed on certain strategic premises to be undertaken in the coming years.

 AUTONUM  
Further actions include:

· Continuous improvement of legislation;
· Development of a joint information center that would allow monitoring of the intellectual property system; 
· Creation of a framework of authorities empowered with control functions of structures specialized in IP;  and
· Training of right holders to increase their involvement in enforcement of IP rights.
[End of document]
Those who purchase counterfeit goods deliberately do it to be esteemed by other people, to show membership in a particular social group.
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