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India’s Digital Revolution

2nd

Largest Online 
Market

566 million 
Internet 

Users

627 million
Users expected by 

2019’s end

251 million
Users in rural India

97%
use mobile 

phones

9.8 GB
Avg. Data Consumption per user 

in a month



India’s Media & Entertainment Industry

Source: Invest India and India Brand Equity Foundation



Growth in M&E Industry

Grew at a CAGR of 10.90% from FY17-18

Media consumption has grown at a CAGR of 9% during 2012-18, almost 
nine times that of US and two times that of China

Online gaming industry is expected to grow at a CAGR of 22% between 
FY18-23 to reach US$ 1.7 billion in FY23

Advertising revenue is projected to reach US$ 18.4 billion in FY23 

from US$ 8.5 billion

Source: India Brand and Equity Foundation



Piracy: A hurdle to growth of M&E

Over 60,000 jobs are lost every year.

Indian M&E industry loses US$ 2.8 billion of its annual revenue to piracy.

Revenue loss due to piracy was close to US$ 27 million in 2008, which in 
2017 jumped to US$ 2 billion.

Over a period of nine years, piracy in films alone has grown by 300%, while 
the legit part of the film industry has only grown by 40%. 

Source: Re-imagining India’s M&E Sector, FICCI-EY Report 2018



Cell for IPR Promotion & Management (CIPAM)

CIPAM is a professional body

to effectively implement the

National IPR Policy

CIPAM conducts IPR awareness

programs across the country

Strengthening enforcement through trainings

of police, customs and judiciary

CIPAM is a national focal point for the Technology

and Innovation Support Centre (TISC) Network by

WIPO

CIPAM is engaging with States to

establish IPR cells in universities and

colleges

CIPAM is creating an online platform

that will bring all IP stakeholders

together

Task Force on Innovation working on

improving India’s rank in Global

Innovation Index



IPR Awareness and Promotion

IPR Awareness programs in over 10,000 academic institutions 
reaching over 2,00,000 students.

Workshops, Competitions, Seminar and Conferences are being 
regularly organized in colleges and Universities. 

IPRs included in NCERT Curriculum of Commerce and 
‘Legal Studies’ textbook.

1,00,000 college students and faculty reached through 
SATCOM. 

2700+ rural school students reached via SATCOM.



IPR Awareness and Promotion

More than 100 IPR Cells established at various 
colleges and Universities across India.

121 workshops conducted for MSME clusters across 
India. 

Training of Trainers being held for MSME officers, 
school and university teachers.

Focus is to develop e-content and disseminate 
through online channels. 



Anti-Piracy Videos

In cooperation with the Producers Guild of India Limited, short Anti-
piracy videos featuring Bollywood actors were produced (Pro-Bono 

basis).

Supporting the initiative, the veteran actor Mr. Amitabh Bachchan 
also raised a strong voice against piracy.

Other Bollywood actors like Varun Dhawan, Vidya Balan, Alia Bhatt, 
John Abraham etc. also joined hands to eradicate piracy.

30 to 60 seconds’ video (both in English and Hindi). 

Each video ends with the message “Illegal downloading or 
streaming movies is stealing! Stealing is against the law”.

One of the biggest movie stars in the 
world- Amitabh Bachchan aka Big B has 
featured in more than 200 films so far 

and is the most popular star in the history 
of India’s cinema



Dissemination

Social 
Media

• Short Anti-piracy videos were posted on all of CIPAM’s social media handles.
• Later, tweeted and re-tweeted by Ministry of Commerce, Producers Guild of India and the

respective celebrity featuring in video.
• The combined followers of these Twitter handles exceed 50 million.

Cinema 
Hall

• Ministry of Information & Broadcasting was requested to direct all the cinema halls in
India to screen CIPAM’s Anti-piracy videos.

• Association of cinema hall owners in India was also approached to ensure the
dissemination of Anti-piracy videos.

TV
• Indian Broadcasting Foundation (IBF), which represents more than 350 television channels,

was approached to broadcast the anti-piracy videos periodically on TV during ad breaks.
• IBF requested its member channels to play these videos regularly and on a pro-bono basis.



Anti-Piracy Video Campaign was launched in 
collaboration with industry using the popular 
cartoon characters – Motu and Patlu, to raise 

awareness among kids on piracy.

Also, a series of anti-piracy videos featuring 
cartoon characters was aired.

The message of the animated videos was “Say 
No to Piracy”, that was aired on a popular 

cartoon channel.

Youth vs. Piracy



Teaching them young!

To increase awareness about piracy among the 
young generation, IP Nani - India’s first IPR 

Mascot - was launched. 

A tech-savvy grandmother helping the 
government to combat IP crimes with the help 

of her grandson “Chhotu” aka Aditya

In collaboration with European Union IP Office 
(EUIPO), produced a series of animated video 
starring IP Nani that talks about importance of 

various IPRs. 



IPRISM

CIPAM launched an IP competition, IPRISM, to engage college and 
university students in its anti-piracy campaign.

IPRISM provides platform for young creators to showcase their 
creations at a National Level.

Successful completion of IPRISM 2018 led to second round of the 
contest in 2019.

In 2019, entries are invited on “IP in Daily Life” in two categories 
– film making (60 second long) and comic book making (under 5 

pages). 

Cash prizes will be awarded to the winning teams besides a 
special trophy of recognition.



IP ENFORCEMENT

Combating Online Piracy

In collaboration with NIXI and 

Maharashtra Cyber Digital Crime Unit 

(MCDCU), 300+ infringing websites, 

having over 186 million hits per month 

have been suspended. 

Anti-Camcording
provisions

A Bill containing specific penal provisions 

against illegal recording in a cinema hall was 

introduced recently in the Indian Parliament.

Enforcement Toolkit

Created IPR Enforcement Toolkit 

for Police officials and distributed it 

across all the states in India

Police Training

67 Training workshops for police 

officials of IP Enforcement have 

been undertaken across India. 

Dynamic Injunctions 

Innovative 'dynamic injunction’ given by 

Indian courts to block mirror websites of 

injuncted rogue websites.



Nabbing the Pirates



Roadmap Against Piracy

Need for multi-
pronged 
approach

Active collaboration 
between the concerned 

Government 
departments and 

relevant stakeholders.

Legislative as well 
as Administrative 

actions and 
Voluntary 
Measures

Awareness 
amongst the 

masses



“A journey of thousand miles begin with a single step”

Thank You

“Creative India; Innovative India;
रचनात्मकभारत; अभभनवभारत”



Tittellysbilde_hvit med bilde

Norwegian awareness-raising initiatives on
counterfeiting

Avoid buying counterfeit goods online and on holiday

September 2019 Hedvig Bengston, Senior Legal Adviser, Norwegian Industrial Property Office
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Tittel og innhold

Awareness-campaign at Oslo Airport Gardermoen
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Sticker for parcel post 
campaign: 

Have you bought 
genuine goods? 

www.buyreal.no



Kun tittel

Articles in Norwegian’s inflight magazines
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Kun tittel

Advertisement on Norway's largest internet marketplace 
for flight tickets, rental cars and hotels

7

Bought these really cheap,
and funded organized crime at 
the same time!

5 reasons to avoid 
counterfeits at buyreal.no



Kun tittel

Buyreal-stand at The Norwegian Travel Fair

(gathering 40,000 people interested in travelling)
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Advertisement on the airport 
express train during Autumn 
and Easter holidays
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Norwegians buying counterfeits on the
internet

2017-2018

-but where do we start?? 
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Kun tittel

Survey and report:
Norwegians’ perception of counterfeited goods 
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To:
Little Sofie

From:
Aunt Hilde 
and the drug cartel

Buyreal.no
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Campaigns generated publicity in national media:

• 2017: 37
• 2018: 58 (19+32)

• Facebook ads 2017: 354,000 showings 2 sec
• Facebook ads 2018: 179,000 showings 9 sec. 
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Danish awareness website (also in English)

https://www.jegvaelgeraegte.dk/english/

https://www.jegvaelgeraegte.dk/english/


Tittel og innhold

Effects and lessons learned:

• Visitors to the website?

• Journalists

• Reuse of ideas and material

• Good visual environment for the
media

• Media-training - good investment

20



Siste side_hvit

Phone: +47 22 38 73 33
E-mail: post@patentstyret.no

Follow us on:

patentstyret.no

Hedvig Bengston, Senior Legal Adviser, Legal and International Affairs.

+0047 913 956 11  hbe@patentstyret.no

https://www.patentstyret.no/
https://www.facebook.com/patentstyret
https://twitter.com/Patentstyret
https://www.linkedin.com/company/patentstyret
mailto:post@patentstyret.no


THE SCHOOL COMPETITION ON RESPECT FOR COPYRIGHT

Dr. Maya Al’Azri

Ministry of Education



The objectives of the Competition are:

 To raise the students’ awareness of copyright.

 To enhance their understanding of the illegality of infringement,

 To point the way to lawful access to the material that they need.



Coordination with 
WIPO

Implementation 
of the 

Competition

Evaluation Awards 



 Ministry of Education (MOE) coordinated the conduct of the competition for Omani pupils with 

WIPO’s Building Respect for Intellectual Property (IP) Division to run the competition among 

Omani students.

 The promotional material, comprising comic books, T-shirts, bags and notebooks, and the

medals for the winners were provided by WIPO

 The Innovation and Scientific Olympiad Department of the MOE (ISOD) announced the

competition for the pupils at public and private schools.



ORGANIZATION AND SUPERVISION TEAM

• Identifying participating schools;

• Drawing up an implementation plan;

• Establishing, in consultation with experts, criteria and conditions for 
use by the selecting judges;

• Providing support for participating schools in conducting the 
competition;

• Evaluating the posters and selecting the winners;

• Publicizing the competition in the media;  and

• Arranging the award ceremony in coordination with other entities.

Tasks



 Seventh to twelfth grade pupils;

 Public and private schools; 

 Geographical coverage of all provinces in Oman; and

 Participation by pupils as individuals or in pairs.



 A campaign was launched on social media to 
encourage interaction with the organizing committee

 The ISOD compiled a supplementary explanatory 
document on copyright in order to prevent 
infringement and sent it electronically to all 
provinces.

 Supplementary documents included a leaflet 
(COPYRIGHT) provided by the IP Department of the 
Ministry of Commerce and Industry and a comic 
book provided by WIPO.

 Workshops were conducted in some provinces by 
ISOD specialists, who highlighted the importance of 
IP and means of raising pupils’ IP awareness. 



 More than 100 posters were 
received from participating 
schools within a short span of 
time. 

 The first step was to filter out 
works that did not meet the 
objectives of the 
competition.

 The evaluating committee 
consisted of specialists from 
the ISOD and the 
IP Department of the Ministry 
of Commerce and Industry

Participants 98 students

44 schools 

110 posters





 The screening committee, composed of
representatives of various institutions, evaluated
the filtered designs on the basis of the
competition criteria, quality of the design and
capacity to convey the message to other people.

 Five winners were selected at the national level.



 The Ministry of Commerce and Industry, in cooperation with

the Gulf Cooperation Council (GCC), represented by the

GCC Patent Office, arranged events to celebrate World IP

Day from April 28 to 30 under the theme “Reach for Gold:

Copyright and Sports”.

 The events included a 

symposium and an 

exhibition by 

inventors from all the 

GCC States.



 WIPO medals were awarded to the winners of the

Copyright Competition by HE Mohsen Bin Khamis Bin

Ghulam Al Balushi, Advisor at the Omani Ministry of

Commerce.

 In addition, the ISOD, in cooperation with the private

sector, provided prizes for the first five winners.



 A talk on the promotion of innovation in the

Ministry of Education, which was held on the

second day and which highlighted the Ministry’s

innovation programs and initiatives.

 IP programs conducted in schools, such as the

awareness programs for teachers and pupils,

were spotlighted, as were training programs for

specialists and supervisors from various

provinces in Oman. The main training workshop

was on how to search patent databases.



 A display of the 
first five winning 
posters at the 
invention 
exhibition, which 
drew visitors to the 
exhibition



• Robot Competitions in 

sports such as football 

and sumo sports.

• The winning teams

were awarded prizes

by the organizing

committee.



 Workshops were held in cooperation with some private-

sector companies to train participants in building and 

programming sports games and 3D printing.  

 The ISOD designed a link for workshop registration. 

 More than 100 pupils participated in these workshops



 An IP Questions and Answers Competition was
held for visitors, in particular primary school
pupils, to test their knowledge of basic IP
concepts.

 Bags containing notebooks, pens and comic
books were distributed to pupils, together with
T-shirts.





• IP awareness programs in the FabTech Lab.

• Workshops for students and teachers during 

national science week (March 2020).

• National Workshop for Omani Teachers on 

Teaching Intellectual Property (IP) for Students 

during Oman Science Festival (4 – 8 November 

2019). 

• Interactive workshops for students during 

Oman Science Festival.





“I Decide, I Respect”

Peru

September 2, 2019
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I. CURRENT SITUATION
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Cultural Problem / Society
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REACTIVE 



II. Intellectual Property Policies

Preventive Approach

Develop and consolidate in the country a culture
of respect for intellectual property rights, also
forging awareness among public and private
actors about the importance of these rights in
the country's economy.



II. Intelletual Property Policies

Persuasive Approach

Generate incentives for compliance with
intellectual property laws, including mechanisms
that encourage changes in the behavior of
economic actors to protect and use their own
intellectual property elements, as well as actions
to promote the formal economy and legal
commerce through the use of intellectual
property.



II. Intellectual Property Policies

Reactive Approach

Perform timely and sufficient actions to
supervise and sanction intellectual property
infringements, irrespective of whether or not
they occur in the offline or online realm.



Commission for the Fight against 

Customs Crimes and Piracy

 With a permanent and multisectoral nature, it was created in 2001
by Law No. 27595 and amended by Law No. 29013.

 It is made up of 16 institutions from the public and private sectors,
such as the Ministry of Production, Indecopi, the Ministry of
Foreign Trade and Tourism and the National Superintendence of Tax
Administration (SUNAT); with the collaboration of the Ministry of
Education.



Commission for the Fight against 

Customs Crimes and Piracy

 It is the body that articulates all the institutions that comprise it;
The agreements adopted are binding on all public and private
sectors and agencies that, through their representatives, make up
the Commission. It has the power to congregate different

institutions.

 The Commission has, among its functions: to plan, coordinate and
organize the actions and recommendations aimed at
counteracting customs and intellectual property crimes, which
will be executed by the institutions responsible for the prevention
and repression of these crimes.



"I Decide, I Respect" is a multisector
initiative that seeks to raise awareness in
the Peruvian school population about the
importance of respect for intellectual
property, in order to fight, from the root,
scourges such as "piracy" and contraband.
In other words, it is an initiative that seeks
change through the new generations.

III. I DECIDE, I RESPECT



The project was divided into two stages. The first consisted of training teachers through face-to-
face workshops, virtual forums and supporting material. The second stage consisted in the
effective completion of courses for high school students.

First Stage Second Stage



Teachers received training on topics related to piracy, counterfeiting and contraband, by 
officials of INDECOPI and SUNAT. For this purpose, educational materials were developed 
consisting of: 

 Five brochures for high school students, one for each grade of high school.
 Two methodological guides for teachers, one for the first and second grades of secondary 

school and the other for the third, fourth and fifth grades of secondary school.  

III. I DECIDE, I RESPECT 



 First Brochure (1st year of high school)

It is divided into three sections: (i) "We are active

citizens", which addresses the dimensions of

citizenship and financial culture; (ii) "We are

human, we are creative", which takes a look at

creativity and piracy; and, (iii) “We protect

ourselves from counterfeiting,” which highlights the

relationship between goods and the consumer, as

well as counterfeiting.

III. I DECIDE, I RESPECT 



 Second Brochure (2nd year of high school)

It is divided into two sections: (i) "We respect

Copyright", which defines piracy and its modalities, as

well as Copyright and the division between moral and

economic rights; and, (ii) “We protect ourselves from

counterfeiting”, which includes trademark counterfeiting

and the most frequent cases in Peru and also defines

what distinctive signs and their characteristics are.

III. I DECIDE, I RESPECT 



• Third Brochure (3rd year of high school)

It is divided into three sections: (i) "We Respect

Copyright", which highlights the importance of

copyright, its impact on people and the relationship

between the State and the protection of the author;

(ii) “We value the distinctive signs”, which addresses the

importance of the distinctive signs, the State’s

measures to protect the owners of the marks, the

principles that govern the protection of the distinctive

signs in Peru, and the sanctions for trademark

infringements; and, (iii) “We recognize the work of the

State”, which covers customs control as a role of the

State, as well as sanctions for customs crimes.

III. I DECIDE, I RESPECT



 Fourth Brochure (4th year of high school)

It is divided into three sections: (i) “Copyright is

respected”, which defines copyright as a human right

and explains its scope of protection; (ii) “Trademarks

must be protected”, which develops the concept of

well-known trademarks and explains trademark

registration and its advantages; and, (iii) “Customs

revenue fraud and smuggling affect us”, which

includes discusses defrauding customs of revenue,

the consequences of contraband and the illegal traffic

of prohibited and restricted goods.

III. I DECIDE, I RESPECT



• Fifth Brochure (5th year of high school)

It is divided into three sections: (i) “Copyright

contributes to the economy”, which develops the

concept of copyright, its characteristics, the economic

consequences of its legal protection, related

industries and their contribution to the Peruvian

economy, as well as the consequences of piracy;

(ii) "We are entrepreneurs against counterfeiting",

which highlights distinctive signs as elements that

foster entrepreneurship and economic development,

and develops the consequences of counterfeiting and

infringement actions; (iii) "We reject contraband",

which highlights the modalities of contraband, its

consequences and the role of the citizen in a scheme

of active citizenship.

III. I DECIDE, I RESPECT



The project seeks to encourage students to
value the work of creators, entrepreneurs,
innovators and inventors, always
recognizing the importance of
entrepreneurship, creativity, formal
business activity, the payment of taxes, as
well as the rejection of contraband, the
piracy and the counterfeiting in the
personal and familiar scope, so that they
assume therefore a critical and responsible
attitude.

III. I DECIDE, I RESPECT



N° of Teachers: 210

N° of Students benefited: 9801

In Lima and Callao

RESULTS 2018

III. I DECIDE, I RESPECT



Through this project, by 2018,
9,801 students from Lima and
Callao have benefited. By 2019, it
is planned to extend this initiative
to other departments in Peru, so
that more students can become
aware of the importance and
respect that intellectual property
deserves and can take this
message to their homes and their
social environment.



PERSUASIVE APPROACH  

Indecopi's Trademark Advisory Services Platform 



PERSUASIVE APPROACH  

Indecopi's Trademark Advisory Services Platform

• Search and interpretation of phonetic and figurative previous
registers.

• Classification of products and services.

• Guidance in filing trademark applications.

• Advice on procedures for registering trademarks that
distinguish products and services.

• Collective and certification marks, among other distinctive
signs.



PERSUASIVE APPROACH  

 In the first half of 2019, 3237 entrepreneurs
requested the registration of their brand in the
Indecopi's Trademark Advisory Services Platform,
while it was 5381 entrepreneurs in the whole year
2018.



PERSUASIVE APPROACH

Program of collective marks-2019

 555 applications for collective trademarks were filed in 18 regions of Peru,
registering a 375% increase over the same half of 2018 (148 applications). This
has been under the regime of exemption from the payment of fees and
simplification of the procedure established in Supreme Decree No. 092-2018-
PCM.

 256 registrations were granted, registering an increase of 266.67% compared
to the same semester of the year 2018 (96 registrations). Collective trademark
registrations have benefited more than 2,681 families of producers, artisans
and micro and small businesses. These registers were granted in 33 business
days.



PERSUASIVE APPROACH  



REACTIVE APPROACH 

https://www.gob.pe/institucion/produce/noticias/27790-
produce-el-2018-se-incautaron-mercancias-ilegales-por-un-
monto-superior-a-los-us-213-millones-en-el-pais

https://www.gob.pe/institucion/produce/noticias/27790-produce-el-2018-se-incautaron-mercancias-ilegales-por-un-monto-superior-a-los-us-213-millones-en-el-pais


REACTIVE APPROACH 

• 2018: A total of 5182 interventions were carried out
throughout the country, for an amount exceeding US$
213 million. The most emblematic operations are:
“United Grau Borders Shopping Center”, “Capón
Shopping Center” and “5 Continentes Shopping Center”,
during which clothing, medicines and footwear were
seized.

• These interventions were possible thanks to the
coordinated and articulated work of the institutions that
are part of the Commission, such as the National Police,
Indecopi, Sunat, Public Ministry, among others.





IV. CONCLUSIONS
To strengthen the enforcement of intellectual property rights, it is required:

 A preventive approach: create a new culture in society through education and
awareness programs, such as: "I decide, I respect".

 A persuasive approach: make the benefits of trademark registration accessible to SMEs
and thereby increase the number of trademark owners, promoting the formal and
encouraging licit trade based on their own brands (Brand Advisory Platform, Collective
Brand Program, among others)

 A reactive approach: Provide quick and simple procedures to right holders, allowing
immediate correction of infringements.







www.agepi.gov.md

Basic data about AGEPI

• Date of establishment– 8 September 1992

• AGEPI is a central administrative authority

subordinated to the Government

• Director General:  appointed by the Government

• Internationally - AGEPI represents the 

Republic of Moldova in the World Intellectual 

Property Organization, other international, 

regional and intergovernmental organizations 

for intellectual property protection.
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www.agepi.gov.md

Current Legal Framework of IP Protection

Legal framework

National  legal 
framework 

- 7 special laws on the protection of 
IPO and copyright and related rights, 
as well as

- more then 50 normative acts 
connected with  IPR 

International 
conventions, 
treaties and 
agreements 

- 26 WIPO-administered treaties 

-3 treaties administered, respectively, 
by UPOV, WTO and UNESCO 

- 15 regional treaties (CIS, bilateral 
agreements with EU, WIPO, EPO, 
EAPO)

2



www.agepi.gov.md

THE STATE AGENCY FOR INTELLECTUAL PROPERTY OF THE REPUBLIC OF 
MOLDOVA AT THE CORE OF NATIONAL INTELLECTUAL PROPERTY SYSTEM

3

AGEPI

IPR OBSERVATORY 

AUTHORS, 
RIGHTHOLDERS

collective 
management 
organizations 

(CMOs)
ENFORCE

MENT 
BODIES

COURTS 
OF 

JUSTICE

IPR ASSOCIATIONS, 

BUSSINES

GOVERNMENT,

NATIONAL 
COMMISSION 

on IP

IP SYSTEM



www.agepi.gov.md

THE PROGRAME FOR CULTURAL CHANGE (PCC) 2017/2018
EU-funded project Support to Enforcement of Intellectual Property Rights

in order to promote 
and protect IPRs 
and thus achieve 
cultural change in 

the IP environment 
in Moldova

involving 
information, 

education and 
awareness-raising 

for all relevant 
stakeholders 

The PCC consists in 
developing and 
implementing a 
widely-targeted 

outreach program

4
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THE PROGRAME FOR CULTURAL CHANGE/
Stages of implementation

I. ANALYSIS OF THE INTELLECTUAL PROPERTY 
ENVIRONMENT IN MOLDOVA

II. DRAFTING OF THE ACTION PLAN

III. PROGRAM DELIVERY:  MAIN OUTPUTS AND 
RESULTS
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www.agepi.gov.md

TARGET GROUPS

enforcement institutions, judiciary

academia (universities, research organizations)

IP right holders and representatives (patent attorneys, CMOs, etc.)

the young generation

enterprises (SMEs, start-ups, business incubators, business support organizations);

6



www.agepi.gov.md

PROGRAM DELIVERY:  MAIN OUTPUTS AND RESULTS
June 2017 to November 2018

7

conferences, 
seminars, 

workshops, 
round tables and 
training courses 

130 10,000
attenders



www.agepi.gov.md

PROGRAM DELIVERY:  MAIN OUTPUTS AND RESULTS
June 2017 to November 2018
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STUDIES, 
GUIDELINES AND 

REVIEWS 

304
AWARENESS 
CAMPAIGNS

Teaching IP is Fun

Authentic Moldovan

Stop Piracy and Counterfeiting

Online Piracy is Dangerous
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PROGRAM EVENTS WERE PROMOTED THROUGH

11 media events 

 68 press releases 

 364 media appearances 

 255,448 views on livestreaming platforms
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STOP PIRACY AND COUNTERFEITING 
awareness-raising campaign for pupils

11

• pre-university education 
institutions60+

• pupils in grades nine to 
twelve6,000

• flyers, brochures, 
backpacks disseminated12,000



www.agepi.gov.md

ONLINE PIRACY IS DANGEROUS
awareness-raising campaign for the general public

http://pirateriaonline.md/ developed for the Internet campaign

12

http://pirateriaonline.md/


www.agepi.gov.md

ONLINE PIRACY IS DANGEROUS
included three components

Awareness 
Campaign –

Internet
(designed to 

reduce access to 
infringing content)

Awareness 
Campaign –

Markets 
(designed to 

reduce 
infringing goods 
on the market) 

Awareness 
Campaign – Right 
Holders (designed 
to encourage right 
holders to enforce 

their IPRs)
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www.agepi.gov.md

22 journalists participated in an offline meeting on the societal 

impact of IPR infringements held in order to encourage mass-

media representatives to support the awareness campaigns.  
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TEACHING IP IS FUN
an education campaign for secondary-school pupils from all 

regions of Moldova
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interactive 
IP lessons

distribution of a set of 3 comic books on patents, trademarks 
and copyright developed jointly by WIPO and the Peruvian 

National Institute for the Defense of Competition and 
Protection of IP (INDECOPI) and translated into Romanian by 

the Romanian State Office for Inventions and Trademarks 
(OSIM) and the Romanian Copyright Office (ORDA). 

at least 60,000 pupils 
in some 400 schools

https://www.wipo.int/publications/en

https://www.wipo.int/publications/en/details.jsp?id=67&plang=EN


www.agepi.gov.md

AUTHENTIC MOLDOVAN a GI awareness campaign
promote the value of GIs in the development of business 

involving traditional products
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AUTHENTIC MOLDOVAN
a GI awareness campaign

18



www.agepi.gov.md

PROMOTION OF EDUCATION ON INTELLECTUAL 
PROPERTY RIGHTS

• Three curricula were developed for technical,
law and economics students. 

• Video lectures for different groups of students 
were compiled and recorded.

• An Intellectual Property Management 
Handbook for university students and 
doctoral fellows was published
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IPR ENFORCEMENT ACTIVITIES
Some 20 enforcement seminars were organized for approximately 500 enforcement 

officers and judges. Studies, guidelines and reviews on IPR enforcement were 
produced
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SUSTAINABILITY AND FUTURE PLANS

 INSTITUTIONAL COMMUNICATION STRATEGY - the
strategy implementation action plan covers communication 
activities in key areas, outputs and performance indicators

 E-LEARNING PLATFORM - developed to provide continuing, 
easily accessible IPR education for the public

 THE FIRST BASIC DISTANCE LEARNING (DL) IP COURSE -
launched on March 1, 2019, and more courses are being 
considered for development, including through the 
customization of WIPO DL courses.

http://elearning.agepi.gov.md/
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Welcome to Moldova!
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